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Week

Module

Module Name

Class Type

Online Type

Topics

Hours

Mode

Date

Day

Time

Wk 0

Start of SCTP Program for Cohort 8

Tapping into the Power of Social Media
marketing

Tapping into the Power of Social Media

marketing

Orientation

Self learning

Self learning

Synchronous

Asynchronous

Asynchronous

Welcome / Course Briefing

Self- learning (Video, articles,

MCQ)

Self- learning (Video, articles,

MCQ)

2

12

Virtual

8-Jan-25

Wednesday

7:00 pm

to |8:00 pm

Tapping into the Power of Social Media

marketing

Fundamentals of Career Discovery,

Coursework

Asynchronous

Self-learning (Case

Study/Assignment)

CRPW L. . Workshop Synchronous Module 1 CRPW Workshop #1 F2F 25-Jan-25 [Saturday [|9:30am [t0|12:30 pm
Navigation and Readiness
Tapping into the P f Social Medi Self-I ing (C
applngln o the Power of Social Media Coursework Asynchronous e earnl.ng( ase 5
marketing Study/Assignment)
Tapping into the P f Social Medi
apping into the Fower o >oclal Viedia Coursework Asynchronous  [Coursework (Individual Project) 7

marketing

Tapping into the P f Social Medi End Of Module Writt
SMM appmg- into the Fower of soctal Media Assessment Synchronous n odule tmitten 1 Virtual |7-Feb-25 |Friday 7:00 pm [to |8:00 pm
marketing Assessment
Total Hours 60




-- rontentcreater for Marketing self learning self- learning (Video' artICIeS’ ----I-
McCQ)

Content Creation for Marketing Self-learning (Case
Coursework Asynchronous . 7
Study/Assignment)

Career Marketplace - Labour Market
. Workshop Synchronous Module 2 CRPW Workshop #2 F2F 22-Feb-25 |Saturday |3:00 pm [to |6:00 pm
Research and Career Planning

Content Creation for Marketing Self-learning (Case
Study/Assignment)

CRPW

Coursework Asynchronous

Content Creation for Marketin
& Coursework Asynchronous  [Coursework (Individual Project) 7

- ! | | |TotalHours | e0 | | [
A Practical Approach to Search Engine ) Self- learning (Video, articles,
Self learnin Asynchronous 12
-- Marketing (Google Ads) e YRENOno®  Imca)
A Practical Approach to Search Engine . Self- learning (Video, articles,
Self | A h 3
-- Marketing (Google Ads) el learning synehronous MCQ)

A Practical Approach to Search Engine Coursework Asvnchronous Self-learning (Case 4
Marketing (Google Ads) ¥ Study/Assignment)




Career Readiness — Personal Branding &

A Practical Approach to Search Engine
Marketing (Google Ads)

Marketing Analytics!

Gaining customer insights with Digital
Marketing Analytics!

Assessment

Self learning

Self learning

Synchronous

Asynchronous

Asynchronous

End Of Module Written
Assessment

Self- learning (Video, articles,
MCQ)

Self- learning (Video, articles,
MCQ)

Virtual

3-Apr-25

Thursday

7:00 pm

to

CRPW Resume Workshop Synchronous Module 3 CRPW Workshop #3 F2F 29-Mar-25(Saturday  [9:30am  |to [12:30 pm
A Practical Approach to Search Engine Self-learning (Case
C k A h 5
Marketing (Google Ads) oursewor SYACATONONS Study/Assignment)
A Practical A htoS h Engi
Ma:iZtli‘r:\ag (GpopgglaecAd:) earch Engine Coursework Asynchronous  [Coursework (Individual Project) 7

SEM

8:00 pm

Gaining customer insights with Digital

Gaining customer insights with Digital
Marketing Analytics!

Gaining customer insights with Digital
Marketing Analytics!

Coursework

Coursework

Asynchronous

Asynchronous

Self-learning (Case
Study/Assignment)

Self-learning (Case
Study/Assignment)

Gaining customer insights with Digital
Marketing Analytics!

Coursework

Asynchronous

Coursework (Individual Project)

CRPW

Career Readiness — Interview prep &
Mock Interviews

Workshop

Synchronous

Module 4/5 CRPW Workshop
#4/5

F2F

10-May-25

Saturday

9:30 am

to

— — ith Digi E .
DMA Galnlng.customer-|n5|ghts with Digital Assessment Synchronous nd Of Module Written 1 Virtual |2-May-25 |Friday 7:00 pm [to |8:00 pm
Marketing Analytics! Assessment
Total Hours 60

12:30 pm




A Practical Approach to Search Engine
Optimization (SEO)

A Practical Approach to Search Engine

Self learning

Asynchronous

Self- learning (Video, articles,
MCQ)

Self- learning (Video, articles,

A Practical Approach to Search Engine
Optimization (SEO)

Coursework

Asynchronous

Self-learning (Case
Study/Assignment)

Self | i A h 4
Optimization (SEO) elf learning synchronous MCQ)
A Practical Approach to Search Engine Self-learning (Case

C k A h 3
Optimization (SEQ) oursewor synehronous Study/Assignment)

A Practical Approach to Search Engine
Optimization (SEO)

Coursework

Asynchronous

Coursework (Individual Project)

. Engi E .
SEO A Pr_acleca! Approach to Search Engine Assessment Synchronous nd Of Module Written 1 Virtual [29-May-25|Thursday [7:00 pm |to|8:00 pm
Optimization (SEO) Assessment
Total Hours 60

CRPW

Strategy for Selling Online - Capstone

Strategy for Selling Online - Capstone

Career Transition and Stabilization

Self learning

Self learning

Workshop

Asynchronous

Asynchronous

Synchronous

Self- learning (Video, articles,

MCQ)

Self- learning (Video, articles,

MCQ)

Module 6 CRPW Workshop #6

F2F

21-Jun-25

Saturday

3:00 pm

to

6:00 pm

Strategy for Selling Online - Capstone

Coursework

Asynchronous

Coursework (Project)




Strategy for Selling Online - Capstone Coursework Asynchronous [Coursework (Project) 12

Individual Project Final

3-Jul-25 |Thursd
Submission u urscay

Wk25 CAP Strategy for Selling Online - Capstone Final Submission Asynchronous

Wk 26 GRAD Cohort Graduation |Face to Face Official Graduation Ceremony F2F 11-Jul-25 |Friday 6:30 pm [to|9:00 pm

Total Hours 60

¢ All lectures will be facilitated virtually unless otherwise stated
® F2F lectures will be held at NTU@one-north campus (off North Buona Vista Road)
¢ NTU reserves the right to change the date, mode and venue of lessons or cancel them due to unforseen circumstances




