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Design a -shirt for

Class GItt Memorabilia
and Win

Dear students,

Join the design contest to create a unique T-shirt
for fellow graduates of the NTU Class ot 2025

Every year, the graduating cohort makes a Class Gift by donating collectively to support the NTU Bursary
Fund, helping future students achieve their goals.

As a mark of appreciation, Class Gift donors receive limited edition memorabilia specially designed for their cohort.
The Class T-shirt is widely anticipated by the graduating class.

Prizes
Winner: S$400 eCapitaVoucher

Plus, a chance to credit your name on the Class of 2025 T-shirt

\\ \ \ \ st and 2nd Runner-Ups: S$100 eCapitaVoucher
\
The winning design will be Who can enter:
All NTU students
featured on the NTU Class

Entry period:
Of 2025 T—Sh”"t tO Support 22 October 2024 to 13 December 2024

Graduation Giing

The t-shirt design should resonate with the graduating Class of 2025, showcasing
elements that are meaningful and relevant to the NTU student experience

Submission Details

DOWNLOAD T-SHIRT TEMPLATE

« Do not make use of Lyon or NTU logo or form a design out of the characters, NTU. NTU logo will be printed on a
different placement on the T-shirt. Your design will be within A4 size, either on the back or front of the T-shirt.

« The design must be original and created by an NTU student (UG) from the Class of 2025. No designs submitted may
be generated by Al tools.

« Student may submit only one design (multiple designs are not accepted).

« The winning design should be suitable to create prints (of up to A4 in size) for a T-shirt. Designs to avoid
complicated textures or fine lines.

« Participants may be asked to submit their design files. Accepted file format includes Adobe Illustrator and
Photoshop.

e Winners will be notified between December 2024 and January 2025 via the contact details provided in the
submission.

« Judges will include representatives from University Advancement Office, Corporate Communication Office and
students from Class of 2025.

SUBMIT YOUR DESIGN

TERMS & CONDITIONS:

- Submissions that do not adhere to the requirements and/or contain inappropriate content will be disqualified. Nanyang Technological University,
Singapore (NTU Singapore) has the full discretion to determine whether any submission is disqualified in any manner.

- NTU is not responsible for lost, late, or incomplete submissions.

- Plagiarised submissions and designs that have been developed for other purposes will not be accepted. NTU reserves the right to edit or modify
any submissions as needed.

- NTU reserves the right to modify any part of the contest and amend these terms and conditions at any time as we deem appropriate.

- When you send any submission (whether shortlisted, selected or not) to NTU, you are assigning all rights in your submission immediately and
absolutely to NTU. You also waive your right to be identified (moral right) in relation to your submission. NTU may (but is not obliged to) further
use your submission for any purpose beyond the Class of 2025 T-shirt, such as for marketing or communications purposes, without seeking
additional permission from or crediting you. You may however use your submitted work for personal and non-commercial purpose, such as
displaying it in your design portfolio.

- The winning design must include the ability to submit the original artwork file in a suitable format for editing and/or print.

- If there is a low response to the contest, NTU retains the right to withdraw the contest, to create their own design or appoint a designer without
prior notice.

- By participating, students agree to abide by these terms and conditions (including any revisions).

- All decisions made by the selected judges are final.
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